Empowering Healthcare Employees to
Make Healthier Lifestyle Choices
A sustainable and integrated wellness program that supports healthier lifestyles for
hospital employees both inside and outside the work setting.

“Given that Aramark has more than 750 dietitians
and hundreds of chefs and other experts who
have the knowledge and experience to help
people build healthier lives, it seemed natural for
us to partner with them so they could help us
advance our goal of creating a healthy food
environment for our employees.”
—Tonya Smith, FACHE
Vice President, Operations
Winchester Medical Center

At the system level, Valley Health implemented an employee
wellness program called “Healthy U.” A vital part of Valley
Health’s overall benefits program, it includes an annual member health assessment, biometric screenings, and face-to-face
health coaching and goal-setting sessions. To support the
program, medical fitness centers are located at all six Valley
Health hospitals. Free weight-loss classes are offered to all
insured employees, and the system provides a free smoking
cessation program as well as stress management and selfcare programs.

Winchester, Va.
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Aramark’s program provides a sustainable and integrated

employees both at WMC and in their daily lives outside

approach that features healthy food options, nutrition

of the hospital with their families and friends

education and wellness offerings with a broad selection of
tasty recipes alongside easy-to-understand nutrition
information.

• Healthy marketing promotions and features that encourage “better-for-you” choices all throughout the year

“Our mission is to enrich and nourish lives, and our

• Special programs such as health fairs, food samplings,

Healthy For Life™ platform brings that mission to life,

cooking demonstrations and workshops, plus online

empowering people to make nutritionally sound decisions

and social media programs that continuously engage

about what they eat,” says Victor Crawford, COO,

employees with a culture of wellness

Aramark Healthcare. “Healthy for Life™ includes a wide
variety of solutions that work together to help consumers

At Valley Health’s WMC, sales for “better-for-you” options

lead healthier lifestyles.”

are skyrocketing as well as overall sales in the hospital’s
retail dining services. The biggest hit in the Healthy for

Healthy For Life™ features several integrated elements:

Life™ offering has been fresh sushi, with WMC selling
more than 3,000 sushi rolls in one month. Furthermore,

• A healthy food environment that features a broad

the combination of the health system’s Healthy U and

selection of great tasting foods and beverages, with

Aramark’s Healthy for Life™ has been so successful that it

nutritional information that enables employees to find

earned WMC the prestigious Gold Apple Award from the

choices that fit their lifestyles

Virginia Hospital & Healthcare Association and Prevention
Partners for providing and promoting healthy, affordable

• Educational materials, ranging from newsletters and brochures to “ask-the-dietitian” programs that support

and delicious food and beverage options for employees
and visitors.
“One of the keys to our success was partnering with
Aramark, who could incorporate their nutritional expertise
and programs with our Healthy U offering,” says Valley
Health’s Smith. “They took their standardized, effective and
proven platform and tailored the components to meet the
needs of our health system. It’s these kinds of partnerships
that will be critical to keeping our communities and our
organizations healthy in a new era of healthcare.”
For more information, please contact Denise Spillane,
FACHE, vice president of marketing and communications,
Aramark, at Spillane-Denise@aramark.com.
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